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Use a grid system to define the logo
structure and ensure correct proportions.
'X"is based on the letter height, while 'Y"

is based on the height of the 'shell'.  The
logo must not be smaller than the
minimum size to maintain clarity,
sharpness, and brand recognition.
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Clearspace is the minimum required spacing
to ensure the logo appears clear and
optimized. The logo should be placed in the
top or bottom corner of the layout, aligned to
the left margin or centered. It must remain
clear in all layouts, free from visual
interference. Placement outside the
designated system is restricted.
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TS, NGUYEN VAN AN
Trréng khoa Cong nghé Sinh hoc
0903 943 859

TRUONG DAI HOC BA RIA - VONG TAU
H — 1900 633 069
T — 0254 730 5456
A — 80 Trrong Cong Binh, Phudang 3,

TP. Viing Tau, Tinh Ba Ria - Viing Tau
E —tuyensinhbvu@bvu.edu.vn
W — bvu.edu.vn

NGUYEN VAN AN, PHD
Dean of Biotechnology
0903 943 859

BARIA VUNGTAU UNIVERSITY
H — 1900 633 069
T — 0254 730 5456
A — 80 Truong Cong Dinh, Ward 3,
Vung Tau City, Ba Ria - Vung Tau Province
E —tuyensinhbvu@bvu.edu.vn
W —bvu_eduvn
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H—1800 633069
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TP, Viing Tau, Tinh Ba Rja - Viing Tau
E —tuyensinhbvu@bvu.edu.vn
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T —0254 730 5456 T — 0254 730 5456
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TP. Viing Tau, Tinh Ba Rja - Ving Tau Vung Tau City, Ba Ria - Vung Tau Province
E — tuyensinhbvu@bvu.edu.vn E — tuyensinhbvu@bvu.edu.vn
W— bvu.edu.vn W— bvu.eduvn
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BARIA VUNGTAU

TRUGNG DAl HOC
UNIVERSITY
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NGUYEN VAN AN, PHD
Dean of Biotechnology

TS.NGUYEN VAN AN
Trutng khoa Céng nghé Sinh hoc
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E — an.nv@bvu.eduvn
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®EE) BARIA VUNGTAU
&7 UNIVERSITY

Click to add title

Click to add subtitle

Ciick cani 200 picture

o  BARIA VUNGTAL
\&/ UNIVERSITY

Click to add title

Click to add subtitle

) BARIA VUNGTAU
&7/ UNIVERSITY

Click to add title

Click to add subtitle

Click to edit content

o Section 01
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Our Title Goes
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BARIAVUNGTAU
UNIVERSITY

Chao Mirng
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Thong tin
Tuyén Sinh 2023
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Our Title Goes
Here on The Left

Thong tin
Tuyén Sinh 2023

B2. Mar keting

i

BARIAVUNGTAU
UNIVERSITY

Coll aterals

BARIAVUNGTAU
UNIVERSITY

Chao Mifng
Tan Sinh Vien




SKOWSBS WA EpWsaL fOWNT W S ertmay
€

aLf
3ChPo. e, ' 1 O, e BPUrOdB. ©, OB
Nyl owztot
ESPo .t @ ¢ChP

— —
4 1
BARIAVUNGTAU
@ BARLA VUNGTAL W BARIAVUNGTAL BARIAVUNGTAL UNIVERSITY
UNRERSITY UNNERSITY UNWERSETY
Headline
Goes Here
Sub-handing Goes Here Content goes here.
Graduation
2
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Graduation A Place to Experience
Ceremony 2024 and Succeed
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Congratulations to the Class of 20241
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